Welcome
Colgate-Palmolive India

& j ‘ N :' |
‘P COLGATE PALMOLIVE (INDIA) LIMITED ANALYST MEE® MAY 2011 ROUN

A\ /3



FMCG Sector Is buoyant
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2010 Key Category Growth
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3 Yr. Category Growth (CAGR)
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Colgate-Palmolive (India) Ltd
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CATEGORIES / PRODUCTS

Colgate ,igg;’,;' !

Oral Care Personal Care

Household Care From the Dentist

U Toothpastes U Shower Gels U Surface Care i Gingivitis Treatment
U Toothbrushes U Liquid Hand Wash i Sensitivity Treatment
U Toothpowder i Shave Preps (i Tooth Whitening
U Mouthwash U Skin Care U Fluoride Therapy
U Hair Care U Mouth Ulcer Treatment

U Speciality Cleaning
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Recent Launches
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Colgate Sensitive Pro-Relief

that provides rapid
and lastmg rehef
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Toothpaste Portfolio

Colgate 5:*X | Colgate

Decay Protection Calcium + Minerals

hpuste

2005

o D IS0y Fphty 12 Tewth & Gom Proiems

(@ /inim//y Proven Sensitivity Relief

Colgate 4 59%%

Anti Tooth Decay Toothpaste

/ Fast Relief
/ Fresh Breath

Rapid
& Lasting Relief
Anti Tooth Decay Toothpaste é_( -

Sensririve Pro-Relief

clinically Proven PRO-ARGIN™ FoRMULA

80g
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Gel & Kids Portfolio

Energizing Freshness

Energizing Freshness

COI Colg

Blue Gel Anti Tooth Decay Toothpaste ##Mg COOIING CRYS'-A lS
.
. A Y

. -
750g Infused with Dissolvable Cooling Crystals | LERRERMINIICE

Red Ge/ int/ Tooth Decay Toothpaste

7509 Infused with Dissolvable Cooling Crystals y SPICY. FRESH

Energizing Freshness

@ olga

Green Ge/

A New Dimension of Whiteness for a Spectacular Smile

Anti Tooth Decay Toothpaste - STR’pS 0’: WH’TENBS

S covorac i |

inti Tooth Decay Toothpaste

7509 Infused with Dissolvable Cooling Crystals

750g With Strips of Whiteness
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BWNPEPPERIVINT,
MOUTHWASH

Minically Tested by Dentists

o
YO 12HOUR PROTECTION
L/ AGAINST GERMS & PLAQUE
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Mouthwash Portfolio
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Plax

FRESHMINT

MOUTHWASH

« Significantly reduces plaque
 Provides up to 67% healthier gums

v Contars fuand 10 halp prevent caviies
« Gives fong lasting fresh broath

Clinically Tested by Dentists
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Toothbrush Portfolio
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Toothpowder Portfolio

Col olgate

TOOTHPOWDER

Stronger Healthier Teeth
100g
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Personal Care / Home Care Portfolio

Palmolive

THERMAL
S PA

Palmolive |
S

' AROMA
THERAPY

Absolute Relax

NEW - SCIENTIFICALLY PROVEN

CHARMIS

MOISTURISING COLD CREAM

VITAVINS
NOURISHES : PROTECTS - REPLENISHES ) el
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Palmolive
AROMA

id Hand Wash

Palmolive

.55

Removes Germs

[ Family Health |




MARKET SHARES
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Strategic Position

Category Volume SOM %Market Position|Relative Share
Toothpaste 53.1 1 2.3
Toothpowder 46.4 1 1.5
Toothbrush 40.3 1 2.2

Source: AC Nielsen
Period : Apr to Mar 11
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Volume Market Share

Toothpaste
Apr- Mar [ Apr- Mar
2008 2009 2010 2010 2011
Colgate 49.4 52.4 53.5 52.9 53.1
Competitor 1 24.5 22.8 22.5 22.6 22.8
All Other 26.1 24.8 24.0 24.5 24.1

- Source: AC Nielsen
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Volume Market Share

Toothbrush
Apr- Mar | Apr- Mar
2008 2009 2010 2010 2011
Colgate 38.4 40.0 40.8 40.9 40.3
Competitor 1 16.0 16.0 17.4 15.5 18.4
Competitor 2 13.3 12.4 10.9 12.1 10.9
All Other 32.3 31.6 30.9 31.5 30.4

- Source: AC Nielsen
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Volume Market Share
Toothpowder

Apr-Mar | Apr-Mar
2008 2009 2010 2010 2011

Colgate 48.4 48.9 47.1 48.7 46.4
Competitor 1| 29.1 29.3 29.9 29.5 30.1
All Other 22.5 21.8 23.0 21.8 23.5

- Source: AC Nielsen
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Category Contribution
(% to Company Sales)
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Colgate-Palmolive India

[ Very Strong Brand }
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Colgate was voted
NnThe Most Trusted
FMCGBrand 1 n | n
for the yearin the
Brand Equity Annual
survey 2010 across all
brands and categories.

INDIA’S MOST

TRUSTED
BRAND

nNCol gateo 1 s
Brand to be in the Top
3 consistently for the

last 10 years
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Col gate was pr
for being in the Top 3 consistently for 10
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Guinness World Records
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CERTIFICATE CERTIFICATE
CERTIFICATE
1 x,r‘H
~\J The most people using mouthwash The most people involved in a dental
g i was 1011 people and was achieved health check across multiple
F (f Ao The most people brushing their teeth in an event organized by Jocatione 2 Aiho s was 66,';22 in
simultaneously was 177,003 at Colgate- Palmolive (1) Ltd

an event organised by
Colgate-Palmolive (1) Ltd and the
Indian Dental Association (both

380 locations across India for an in association with the
attempt organized by Colgate- Indian Dental Association
Palmolive (India) Ltd in association in Dethi City, India : T :
4 & Gty on 18th January 2011 India), which involved 33 schools in 5
with the Indian Dental Association R i

(IDA) on 9 October 2007 __ ' : on 29 November 2010
( GUINNESS WORLD RECORDS LTD

GUINNESS WORLD RECORDS LTD ?

World's 1 ol 1
Challenge
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Colgate-Palmolive India

Very Strong Brand ]

Unbeaten Distribution Network ]
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Super Shakti Dental Cream

All-Around
Decay Protection Calcium + Minerals

;A — e, /
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Our Flag ship Brand ~ Colgate Dental Cream
is the largest distributed product in the Toothpaste market
Available in 4.1 MM stores
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