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Welcome to  

Colgate-Palmolive India  



COLGATE-PALMOLIVE (INDIA) LIMITED              ANALYST MEET ð MAY 2011  

FMCG Sector is buoyant 

Source: AC Nielsen 
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% Growth in Volume 

Source : AC Nielsen 
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3 Yr. Category Growth (CAGR) 

% Growth in Volume 

Source : AC Nielsen 
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Colgate-Palmolive (India) Ltd 
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CATEGORIES  /  PRODUCTS 

Oral Care Personal  Care Household  Care From the Dentist 

ü Toothpastes 

ü Toothbrushes 

ü Toothpowder 

ü Mouthwash 

 

ü Shower Gels 

ü Liquid Hand Wash 

ü Shave Preps 

ü Skin Care 

ü Hair Care 

 

 

ü Surface Care 

 

 

ü Gingivitis Treatment 

ü Sensitivity Treatment 

üTooth Whitening 

ü Fluoride Therapy 

ü Mouth Ulcer Treatment 

üSpeciality Cleaning 
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Recent Launches 
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Colgate Sensitive Pro-Relief 
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Toothpaste Portfolio 
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Gel & Kids Portfolio 
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Mouthwash Portfolio 
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Toothbrush Portfolio 
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Toothpowder Portfolio 
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Personal Care / Home Care Portfolio 
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MARKET SHARES 
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Strategic Position 

Source: AC Nielsen 

Period :  Apr to Mar 11 

Category Volume SOM %Market Position Relative Share

Toothpaste 53.1 1 2.3

Toothpowder 46.4 1 1.5

Toothbrush 40.3 1 2.2
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Volume Market Share  
Toothpaste 

- Source: AC Nielsen 

2008 2009 2010

Apr- Mar 

2010

Apr- Mar 

2011

Colgate 49.4 52.4 53.5 52.9 53.1

Competitor 1 24.5 22.8 22.5 22.6 22.8

All Other 26.1 24.8 24.0 24.5 24.1
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Volume Market Share 
Toothbrush 

- Source: AC Nielsen 

2008 2009 2010

Apr- Mar 

2010

Apr- Mar 

2011

Colgate 38.4 40.0 40.8 40.9 40.3

Competitor 1 16.0 16.0 17.4 15.5 18.4

Competitor 2 13.3 12.4 10.9 12.1 10.9

All Other 32.3 31.6 30.9 31.5 30.4
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Volume Market Share 
Toothpowder 

- Source: AC Nielsen 

2008 2009 2010

Apr-Mar 

2010

Apr-Mar 

2011

Colgate 48.4 48.9 47.1 48.7 46.4

Competitor 1 29.1 29.3 29.9 29.5 30.1

All Other 22.5 21.8 23.0 21.8 23.5
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Category Contribution 
(% to Company Sales) 
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Colgate-Palmolive India 

Very Strong Brand 
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Colgate was voted 

ñThe Most Trusted 

FMCG Brandò in India 

for the  year in the 

Brand Equity Annual 

survey 2010 across all 

brands and categories.  

ñColgateò is the only 

Brand to be in the Top 

3 consistently for the 

last 10 years 
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ñHall of FAMEò for bei 

Top 3 f  

 

Colgate was presented the ñHall of Fameò  
for being in the Top 3 consistently for 10 years  
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Guinness World Records 
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Colgate-Palmolive India 

Very Strong Brand 

Unbeaten Distribution Network 
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Our Flag ship Brand ï Colgate Dental Cream  

is the largest distributed product in the Toothpaste market  

Available in 4.1 MM stores 


